








ACC Accident Compensation Corporation

AS/NZS ISO Australian/New Zealand Standard/International 
Organisation for Standardisation

Average Domestic Customer Defined by the Ministry  
of Economic Development as consuming 8,000 kWh per 
annum comprising 3,200 units for water heating at off-peak 
rates and the balance at 24-hour availability rate

BCF Bromochlorodifluoromethane

CAIDI Customer Average Interruption Duration Index  
– the average duration of an interruption that a customer 
experiences during the period

CPI Consumer Price Index

DRC Depreciated Replacement Cost

EBIT Earnings Before Interest and Taxation

EBITDA Earnings Before Interest Taxation Depreciation  
and Amortisation

ESITO Electricity Supply Industry Training Organisation

ETITO Electro Technology Industry Training Organisation

FRS Financial Reporting Standards

GWh Gigawatt hour – 106 kWh, measurement of energy

Km Kilometre

kV Kilovolt – 1,000 volts, measurement of electrical potential

kVA Kilovolt Ampere – measurement of apparent power

kWh Kilowatt hours – electrical energy equivalent to a power 
consumption of 1,000 watts for one hour, typically referred 
to as one unit

MW Megawatt – 1,000 kilowatt rate at which power is used

NZ IFRS New Zealand International Financial Reporting 
Standards

ODV Optimised Deprival Value – the lesser of the optimised 
depreciated replacement cost or the economic value of the 
Company’s network system fixed assets

SAIDI System Average Interruption Duration Index –  
the average time supply unavailable to all customers

SAIFI System Average Interruption Frequency Index –  
the average length of each interruption to supply

SCADA Supervisory Control and Data Acquisition

SF6 Gas Sulphahexafluoride Gas

SSAP Statements of Standard Accounting Practice

WACC Weighted Average Cost of Capital
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Design and Production: 

The cover board used for this report is manufactured using Elemental Chlorine Free (ECF) 
pulp, from well managed and legally harvested Eucalypt forests. The text paper is 
manufactured using Forest Stewardship Council (FSC) certified mixed source ECF pulp, 
also from well managed and legally harvested forests. The report is printed by a 100% 
New Zealand-owned and operated company using vegetable-based inks. 

At Marlborough Lines, we are prepared. We have invested in a timely way to 
meet the needs of our region, which in many areas – particularly in the wine 
industry – continues to buck the trend of economic slowdown. The result 
is that the Company is in better shape than it has ever been. But we’re not 
simply relying on past thinking or tradition to hold our position. 

If the last decade was about investing to make gains, this next – post 
‘inconvenient truth’ and recession-ridden – era will be about building a  
more sustainable business to support not only the ongoing economic 
success but also the social and environmental health of the Marlborough 
region into the future. 

To that end, we’re making small but significant changes right across the 
organisation. Further on in this report you’ll find out what we’re doing to 
support industry innovation and human development (we want to keep  
great people here, local, and realising their full potential) and how we’re 
making strides towards claiming a zero carbon footprint.

Dotted throughout this report you’ll find quotations illustrating different 
perspectives on the subject of change. From our point of view, we know that 
change is a constant in our industry and we need to be open to it, because 
this company’s goal is to be able to sustain our high level of performance, 
no matter what the climate (economic or otherwise) throws at us.
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If we want things to stay 
the same...

ANNUAL REPORT 2009

...there have got to be some

open>

1-3 Alfred Street
PO Box 144
Blenheim
New Zealand
T 	+64 3 577 7007
F 	 +64 3 579 3806
www.marlboroughlines.co.nz

Right: Sally-Anne King, Contracting Technical Assistant, scales a rockface at the Outward 
Bound School in the Queen Charlotte Sounds. Each year, as part of our commitment to 
developing our people we put several staff members through the popular but demanding 
Outward Bound Navigator (leadership) course. 

Cover: Craig Thompson, Line Mechanic Foreman, working high up on the Waihopai tower line.

In a radically changing business landscape 
we cannot rely on past actions or behaviours 
to sustain our position. Staying at the top  
of our industry requires us to challenge and 
evolve. In the past year, we’ve been looking  
at all areas of our operation and asking  
what we need to do to maintain success  
and also what we need to do to sustain it...  
as sustainability is a key focus for our 
business going into the future. 




